
No. IӱƴƎƳԚŎbԍƛdungthôngtin cungŎӳǇ NgàyǘǊӲƭԐƛ ¢ǊӱƴƎthái һutiên

1 Côngty XincungŎӳǇōӲƴǘƘǳȅԀǘtrình / ƎƛԏƛǘƘƛԄǳdoanhƴƎƘƛԄǇƎӴƴƴƘӳǘ 12-Jul-24 Open High

2 [ƟƴƘǾ֔Ŏ
Các lǫnhvֽcchính mà Công ty ĽangĽӺutҼvà sӶnxuӸt.T tׁr֙ngcác ngành Ľ·nggóp 

ra sao trong t֡ngdoanh thu, v֗ tr²trong ngành hi֓ntӴicֳaCông ty
12-Jul-24 Open High

3 [ƟƴƘǾ֔ŎMôǘӲƭԓƛǘƘԀŎӱƴƘtranh chínhŎԛŀcôngty soǾԏƛŚԉƛǘƘԛŎӱƴƘtranh trong ngành 12-Jul-24 Open Medium

4 [ƟƴƘǾ֔Ŏ
BӸtkȢbáo cáo ngànhv¨/hoԊct֡ngquan vԚtht֗rҼ֩ng(n֥ib h֥oԊct bַênthbֵa) vԚ 

ngành mà Công ty Ľangtham gia hoӴtĽ֥ng
12-Jul-24 Open Low

5
ņӺutҼ

MôǘӲthôngtin cácŚԉƛǘƘԛchínhŎӱƴƘtranh trongngành.CácràoŎӲƴvàkhóƪƘŇƴkhigiaƴƘӷǇ
ngànhnàylàgì

12-Jul-24 Open Low

Information Request List - Công ty TNHH ThiԒtbM֗inh ņֵc



1 Côngty XincungŎӳǇōӲƴǘƘǳȅԀǘtrình / ƎƛԏƛǘƘƛԄǳdoanhƴƎƘƛԄǇƎӴƴƴƘӳǘ 12-Jul-24 Open High

Cung cӸpbӶnthuyԒttrình / gi֧ithi֓udoanh nghi֓pgӺnnhӸt





80%KháchhàngƭӾ - 20%BánŘ á֔n

Dân s 2֝024cֳaVi֓tNam: 99.512.900ngҼ֩i

¢ƘԛŚƾHàbԍƛΥ8.499.038ngҼ֩i
ThànhǇƘԉIԊ /ƘƝMinh: 9.389.700 ngҼ֩i



PHÂN TÍCH THT֖Rһ֨NGVI֒TNAM

ThiΥtbα,phϋ kiέnphòng tΔm- ThiΥtbα,phϋkiέnphòng bΥp- TύbΥpvà nοithΈt liΧnt̿σng



ņ֜ITÁC KINH DOANH QU֜CTԑ

THIΤTBΰ- PHϊKIάNPHÒNG TΓM



ņ֜ITÁC KINH DOANH QU֜CTԑ

THIΤTBΰ- PHϊKIάNPHÒNGBΤP,NξITH·T



D ÁּN ņëTHּCHI֒N

ņӳIS QִUÁN Ý TӳIHÀN֤I

ÁN֥ithӸtphòng h֙p

ÁThiԒtbp֗hòng WC công c֥ng

ÁThi công hoàn thi֓nphòng tԂm



D ÁּN ņëTHּCHI֒N

KHÁCH SӳNHILTON HÀN֤I

ÁThiԒtbp֗hòng tԂm



D ÁּN ņëTHּCHI֒N

KHÁCHSӳNMARRIOTT HÀN֤I

ÁVԀttҼngành nҼ֧c,֝ngHDPE

ÁThiԒtbb֗Ԓp



D ÁּN ņëTHּCHI֒N

KHÁCH SӳNSOFITEL METROPOL HÀ N֤I

ÁH t֓h֝ngbàn cӺuâm tҼ֩ng



D ÁּN ņëTHּCHI֒N

T H֮֠PMGM GRAND H T֞RÀM- VȇNGTÀU

ÁThiԒtbb֗Ԓp

ÁPhkֱi֓nphòng tԂm



D ÁּN ņëTHּCHI֒N

KHÁCH SӳNREX H C֞HÍ MINH

ÁThiԒtbs֗ vֵ s֓inh

ÁThiԒtbv֗òi

ÁB֟ntԂm



D ÁּN ņëTHּCHI֒N

TRUNG TÂM H֤INGHQ֖U֜CGIA

ÁThùng nҼ֧câm tҼ֩ngbàn cӺu

ÁBàn cӺutreo tҼ֩ng- MԊtnhӸnxӶ

ÁMԊtcӶmֵngthiԒtbW֗C công c֥ng



D ÁּN ņëTHּCHI֒N

THÁP TÀI CHÍNH BITEXCO

ÁThùng nҼ֧câm tҼ֩ngbàn cӺu

ÁBàn cӺutreo tҼ֩ng- MԊtnhӸnxӶ

ÁVԀttҼngành nҼ֧c,֝ngHDPE



D ÁּN ņëTHּCHI֒N

TÒA NHÀ KEANGNAM HÀN֤ILANDMARK TOWER

ÁThùng nҼ֧câm tҼ֩ngbàn cӺu

ÁBàn cӺutreo tҼ֩ng- MԊtnhӸnxӶ



D ÁּN ņëTHּCHI֒N

TÒA NHÀ VIETCOMBANK TOWER

ÁThùng nҼ֧câm tҼ֩ngbàn cӺu

ÁBàn cӺutreo tҼ֩ng- MԊtnhӸnxӶ

ÁMԊtcӶmֵngthiԒtbW֗C công c֥ng



D ÁּN ņëTHּCHI֒N

HYATT REGENCY RESORT & SPA

ÁThiԒtbb֗Ԓp



D ÁּN ņëTHּCHI֒N

VINPEARL DANANG RESORT & RESIDENCES

ÁT bֳԒp

ÁThiԒtbp֗hòng bԒp



2 [ƟƴƘǾ֔Ŏ
Các lǫnhvֽcchính mà Công ty ĽangĽӺutҼvà sӶnxuӸt.T tׁr֙ngcác ngành Ľ·nggóp 

ra sao trong t֡ngdoanh thu, v֗ tr²trong ngành hi֓ntӴicֳaCông ty
12-Jul-24 Open High

Các lǫnhvֽcchính mà Công ty ĽangĽӺutҼvà sӶnxuӸt. T tׁr֙ng

các ngành Ľ·nggóp ra sao trong t֡ngdoanh thu, v t֗rí trong ngành

hi֓ntӴicֳaCông ty



LǪNHVּCHOӳT ņ֤NGSӵN XUӷT- KINH DOANH CֲACÔNG TY

1. Kinh doanh trang thiԒtbp֗hòng v s֓inh, phòng tԂm
- S vֵ s֓inh: Bàn cӺu,Bidet, Lavabo.

- B֟ntԂmmassage, B֟ntԂmthҼ֩ng.

- Vòi Lavabo, Vòi Sen, Vòi bidet, Vòi t Ľֽ֥ngé

- Các loӴiphkֱi֓ntrong phòng tԂm,v s֓inh: GҼҺng,ņ¯n,ĽԜly, ĽԜxà bông, ĽԜgiӸy, 

thanh treo khŁn,máy xӸytóc, sӸytay, h֥pxà phòng t Ľֽ֥ngé.

2. SӶnxuӸtkinh doanh t Lֳavabo, t bֳԒp,quӺyBar, bàn ghԒ

phòng Łn,thiԒtbn֗hà bԒp
- Các loӴitLֳavabo, tbֳԒp,quӺybar v֧ichӸtli֓uMFC, MDF, G t֣ nֽhiên, Veneeré

- ThiԒtbb֗Ԓpg֟m:T lֳӴnh,bԒptַ,lò nҼ֧ng, m§yhút khói, chԀurֹa,vòi chԀu,..

- Các loӴiphkֱiên cho nhà bԒp:K Ľ֓Ԝbát Ľǫa,ly c֝c,k t֓reo Inox, k֓dao th֧t,..

3. SӶnxuӸt,kinh doanh, Ľ g֟ n֣֥ithӸtgiҼ֩ngt pֳhòng ngֳ.
- GiҼ֩ng,tĽֳӺugiҼ֩ng

- T qֳuӺnáo

- Các loӴiphkֱi֓ntֳ §o:Ľ Ľ֟Ԝcavat, treo quӺnáo, h֥ck®oé



¢ӝbDGIÁ¢wӘPHÁTSINH %

Doanhǎԉbánhàng{ӲƴȄǳӳǘ 23%

DoanhǎԉbánhàngKinhdoanh 77%

T׀TR֘NGBÁN HÀNG SӵNXUӷTVÀ KINH DOANH 2018- 2022

KINHDOANH- 77%

{ӄb·¦Ӆ¢- 23%



TOP5 NHÓM,NGÀNHHÀNG
7ӜDӞ{ӄb·¦Ӆ¢ 23.00%

JACUZZI 18.42%

GEBERIT 7.56%

ITALGRANITI 6.80%

SMEG 4.99%

DOANH S B֜ÁN HÀNG 

2018-2022

7ӜDӞ{ӄb·¦Ӆ¢Σ 
23.00%

JACUZZI, 18.42%

GEBERIT,7.56%

ITALGRANITI,6.80%

SMEG,4.99%

NHÓMHÀNGKHÁC,

4.21% CATALANO,4.39%

NOBILI,3.60%

VIKING,3.39%

DONATI,2.57%

INDA,1.94%

BOSSINI,2.17%

BONADO,1.33%

NICOLINE,1.57%

CATTELAN,1.59%

GESSI,1.67%

BLANCO,1.78%

VIBO,1.79%

MENEGHETTI,0.16%

TECHNOINOX,0.20%

STELLA,0.28%

VITRA,0.46%
MAGICA, 0.54%

HELO,0.68%

HEGO,0.77%
ROCA,1.35%

BOBRICK,1.17%

FALMEC,1.30%

CM,1.68%

GSI,0.07%

FILINOX,0.06%

OMP,0.05%
%



v¦ӉbκI¦¸Ӗb ¢ǘ֗ǊԇƴƎ

LongBiên 20.73%

Ba7ƜƴƘ 13.44%

Nam¢ L֑iêm 11.74%

TâyIԊ 11.03%

HoànYƛԀƳ 6.98%

ThanhXuân 5.61%

7ԉƴƎ7ŀ 5.14%

/ӴǳDƛӳȅ 5.04%

Hà7ƾƴƎ 4.67%

Hai Bà¢ǊԜƴƎ 4.64%

Hoài7ԝŎ 3.73%

HoàngMai 3.33%

{ԎƴTây 3.19%

¢ƘӱŎƘ¢Ƙӳǘ 0.51%

HàTây 0.18%

ThanhTrì 0.03%

KHU VּCKHÁCH HÀNG TR֘NGņIԛM2018- 2022



3 [ƟƴƘǾ֔ŎMôǘӲƭԓƛǘƘԀŎӱƴƘtranh chínhŎԛŀcôngty soǾԏƛŚԉƛǘƘԛŎӱƴƘtranh trong ngành 12-Jul-24 Open Medium

Mô tӶl֯ithԒcӴnhtranh chính cֳaCông ty so v֧iĽ֝ithcֳӴnhtranh 

trong ngành



ņҹNV P֖HÂN 

PH֜ITHIԑTB֖

ņҹNV C֖UNG 

CӷPPH KְI֒N

ņҹNV C֖UNG CӷPSӵN 

XUӷT-LԁPņԉT

ņҹNV C֖UNG CӷP 

ņ G֞ N֢HӿPKHӻU

ņҹNV C֖UNG CӷPTHIԑT 

B N֖֤ITHӷTNHӿPKHӻU 

VÀD֖CHVְ



-TΒpchung chύyΥuvΧkinh doanh hέthηngņ΄ilý thiΥtbα

nhΒpkhΎuvà giá cΆc΄nhtranh

-Chίcó Ľοphύth̿̽nghiέu,tuy nhiên dαchvϋt΄icác Ľ΄ilý 

không ĽιngĽΧu

- Vΐncó nhiΧuhàng Trung Quηcgiá rΠvà Viέtnam chΈt 

l̿ωngtrung bình

ņҹNV P֖HÂN 

PH֜ITHIԑTB֖



ņҹNV C֖UNG 

CӷPPH KְI֒N
- TΒpchung chύyΥuphϋcvϋcác Nhà máy và ņ΄ilý bán lΠ

- Có dαch vϋhνtrωkϞthuΒt,tv̿ΈnkϞthuΒt

- Không có dαchvϋlΔpĽΜt,hoàn thiέn

- Vΐncó nhiΧuhàng Trung QuηcchΈtl̿ωngkhông rõ

ràng



ņҹNV C֖UNG CӷPSӵN 

XUӷT-LԁPņԉT
- TΒpchung chύyΥuvΧdαchvϋvà chΈtl̿ωngsΆnxuΈt

- Có cΆdαchvϋthiΥtkΥhoàn thiέntλngthΩ1 công trình

- Không phϋcvϋcung cΈpthiΥtbα



-TΒpchung chύyΥudαchvϋcung cΈpĽιnοithΈtnhΒpkhΎu

- Có cΆdαchvϋthiΥtkΥhoàn thiέntλngthΩ1 công trình

- Có ng̿σin̿ρcngoài thiΥtkΥ

- Không phϋcvϋcung cΈpthiΥtbαnhΒpkhΎuhoΜccung

cΈpvρigiá rΈtcao và bαc΄nhtranh trong n̿ρc. Không là

Ľ΄ilý cύacác hãng thiΥtbαČ mua thiΥtbαtϒcác thα

tr̿σngυn̿ρckhác ĽΩphϋcvϋcho ViέtNam Č Dαchvϋ

và chΥĽοSau bán hàng kém

ņҹNV C֖UNG CӷP 

ņ G֞ N֢HӿPKHӻU



- Bán nhiΧuchύnglo΄ihàng hóa trong cùng 1 không gian

tr̿ngbày.

- M΄nhvΧhàng hóa nhΒpkhΎu,nhΈtlà g΄ch.

- Có nhiΧunguιngηcxuΈtxϐcύahàng hóa tr̿ngbày gây sϘ

nhΊmlΐncho khách hàng.

- Ch̿acó tính khoa hγc: Viet ceramic, Hùng Túy bán 1 viên

g΄chrΈtrΠĽϐngc΄nh1 sΆnphΎmbιntΔmnhΒpkhΎucao

cΈpČ gây cΆmgiác không rõ ràng, m΄chl΄c.

- Mô hình và tr̿ngbày trang trí không Ľ̿aĽΥn1 concept t΄o

xu h̿ρng,t΄otrend mà chίtr̿ngbày ra nhs̿hop ĽΩbán,

ch̿at΄othành Showroom cao cΈp.

- DαchvϋĽikèm bαgiρih΄nlà cung cΈphàng hóa, không cho

khách hàng trΆinghiέmhàng hóa cao cΈp.

- Tính kΥtnηicύacác Ľ̽nvαnày vρicác KTS là không có

hoΜcch̿acó hέthηngchuyên nghiέp.

ņҹNV C֖UNG CӷPTHIԑT 

B N֖֤ITHӷTNHӿPKHӻU 

VÀD֖CHVְ



L֮ITHԑCӳNHTRANH

1 Th̿̽nghiέuņĎNGDһҹNGtrên thαtr̿σngvρidαchvϋcung cΈpTHIΤTBΰ- PHϊ

KIάNPHÒNGTΓM. THIΤTBΰ- PHϊKIάNPHÒNGBΤP,NξITH·TĽ«có tϒlâu Ľσi.

2 ThiΥtbα,phϋkiέnlà nhϖnghãng lρn,có uy tín trên thαtr̿σngthΥgiρi. Các phϋkiέn

tiêu chuΎnChâu Âu chuyên biέtmà không phΆiĽ̽nvαtrong n̿ρcnào cȈngcó.

3 DαchvϋĽΊyĽύ,cao cΈpbao gιm: T v̿Έn,thiΥtkΥ,lΔpĽΜt,bΆohành bΆotrì chuyên

nghiέp.

4 Nhà máy hiέnĽ΄i,quy trình kϞthuΒtĽ̿ωctiêu chuΎnhóa, sΆnxuΈtĽ·nggói vρichΈt

l̿ωngcao.

5 ņΜcbiέtcó mηiquan hέsâu sΔcvρicác KTS nλitiΥngcύaViέtNam, các hοinhóm,

các tr̿σngņ΄ihγcuy tín t΄iViέtNam: KiΥnTrúc, Xây DϘng,MϞthuΒt,.. ņ̿ωcĽ§nhgiá

là Công ty hàng ĽΊutrong ngành.

6 Có Showroom Έnt̿ωngt΄iHà Nοi.

7 Có hέthηngtiêu chuΎnvΧBán lΠdαchvϋhàng hóa cao cΈp.

8 Có kinh nghiέmlâu nŁmlàm viέcvρicác Ľηi t§cn̿ρcngoài



4 [ƟƴƘǾ֔Ŏ
BӸtkȢbáo cáo ngànhv¨/hoԊct֡ngquan vԚtht֗rҼ֩ng(n֥ib h֥oԊct bַênthbֵa) vԚ 

ngành mà Công ty Ľangtham gia hoӴtĽ֥ng
12-Jul-24 Open Low

Báo cáo ngành và t֡ngquan vԚtht֗rҼ֩ng (n֥i b֥hoԊct bַên thֵ ba)

vԚngành mà Công ty Ľangtham gia hoӴtĽ֥ng



CÔNG TY CΡPHʡNTHʆʄNGMʛIVIGLACERA

MARKET
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I . REL AT E M A RK ET O V ERV I EW

Projectbackground:

- As per the World Bank,Vietnamõspopulation reached about 99 million in 2021

- Population is expected to expand to 120 million before moderating around 2050.

- There is an emerging middle class ñ currently accounting for 13% of the population but expected 

to reach 26% by 2026

- Vietnamõseconomy continues supported by robust domestic demand and export-oriented 

manufacturing.

- An inclusive growth that averaged 6.6%per annum during 2014ð2020.

- During 2020, the industry and construction sector and the service sector went up by 8.9% and 7% 

respectively, together contributing around 91%to the economy.

- Predict after the covid 2019 epidemic the construction works to freeze and need a supply of sanitary 

equipment to rebuild.
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I . REL AT E M A RK ET O V ERV I EW

Projectbackground:

Market ResidentialConstruction New Housing

- Due to legislative changes, which have resulted in increased foreign investment, the Vietnamese

real estate market has been showing signs of sustained recovery since 2015, and the growth

continued in 2018 in tandem with remarkable economic growth the country achieved during the

year.

- According to CBRE,a real estate research firm, around 60,000 new apartment units were

completed and launched during 2022 in Hanoi and Ho Chi Minh City together

- Construction has also been growing at a good rate in the countryside and rural areas with the

economy doing well and per capita income of the people.

- The year 2022 looks positive for new housing residential

- New housing demand is still expected to be strong in tandem with supply.
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I . REL AT E M A RK ET O V ERV I EW

Projectbackground:



I . REL AT E M A RK ET O V ERV I EW

Projectbackground:

Competitor

- The distribution structure for bathroom products in Vietnam is traditional, with independent

wholesalers,dealers and retailers still the mainstay of the market. The unorganised wholesalersare 

localised and fragmented, with few national level players.

- Feasible for bathroom manufacturing companies to invest in project management in terms of 

labour and installation. Distribution is also carried out by numerous multi -brand trading

companies that have distribution centres in the north, south and central parts of the country. 

Thesecompanies have tie-ups with manufacturers and

- Retailers.Although sales volumes are not large at the individual level, collectively these trading 

companies form an important part of the value chain.

- Amongst the bathroom brands, INAX has the largest distribution network. There is stiff 

competition between distributors, sometimes resulting in pricing wars and the cutting of profit

margins.
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I . REL AT E M A RK ET O V ERV I EW

(Product):

- Since 2000, the Vietnamese sanitary ware market has seen tremendous growth, mostly due to rising

disposable incomes and increasing hygiene standards, as well as increasing sanitation levels ðwhich

directly affect demand for water closets (WCs)and washbasinsin Vietnamesehouseholds.

- The sanitary ware market, in the product portfolio of the main players in the market mainly consists of

ceramic sanitary ware, which includes washbasins,WCs, pedestals, cisterns, urinals, shower trays and

bidets.

- The vast majority of WCssold per annum are the 2-piece toilets, becausethey are more affordable than

1-piece water closets and are also more easily replaced,or repaired, in the caseof faulty cisterns.

- Wall hung WCsare also available,and usually used in conjugation with a concealed cistern.

- In recent times new products in sanitary ware, such as concealed cisterns and Wall hung WCs, have

been made available in the market. These still remain very niche products, with concealed cisterns

being used in under 5% of all WCsand salesvolumes of bidets being less than 1,000 per annum. These

products are currently being used only in luxury hotels and upper classhomes.

44
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I . SI Z E - REL AT E M A RK ET O V ERV I EW

s o u r c e : i m p o r t d a t a o f s a n i t a r y w a r e s i n V i e t n a m

faucetcategory Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd)

above30usd 2019 2019 2020 2020 2021 2021 3 year 3 year

BasinFaucet 138,133 10,990,841 90,685 8,980,668 100,022 7,493,258 328,840 27,464,768

Bath&Shower 169,387 21,217,874 99,248 11,165,699 127,751 11,944,519 396,386 44,328,092

BathtubShower 11,838 3,008,855 5,590 1,583,718 9,223 2,372,756 26,651 6,965,330

KitchenFaucet 27,911 1,912,701 22,399 1,588,109 107,583 5,374,730 157,893 8,875,541

HygieneSpray 6,813 323,302 1,601 80,855 984 64,095 9,398 468,253

Grand Total 354,082 37,453,573 219,523 23,399,051 345,563 27,249,359 919,168 88,101,983

U n i t q u a n t i t y : p i e c e s
U n i t v a l u e : U s d

sanitary category Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd)

above60usd 2019 2019 2020 2020 2021 2021 3 year 3 year

OnePiece 59,614 13,103,235 48,108 10,557,712 43,014 8,252,045 150,736 31,912,992

ClosedCouple 13,481 1,559,674 12,021 1,191,421 6,684 843,457 32,186 3,594,551

Counter Basin 14,410 2,376,672 14,283 1,802,145 13,870 1,948,713 42,563 6,127,530

SemiCounter Basin 1,286 217,777 160 17,102 75 8,384 1,521 243,264

SmartToilet 707 549,096 2,901 2,056,248 3,357 2,172,218 6,965 4,777,562

SquatToilet 103 23,888 338 57,497 591 69,376 1,032 150,761

UnderCounterBasin 2,389 298,633 322 74,398 709 97,588 3,420 470,618

Wall HungToilet 8,818 1,706,035 4,789 1,231,302 5,795 1,305,022 19,402 4,242,359

Wall hungBasin 1,217 193,169 1,184 207,211 469 91,815 2,870 492,195

Grand Total 102,025 20,028,179 84,106 17,195,035 74,564 14,788,618 260,695 52,011,833
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Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd)

BRAND 2019 2019 2020 2020 2021 2021 3 year 3 year

One Piece 59,614 13,103,235 48,108 10,557,712 43,014 8,252,045 150,736 31,912,992

KOHLER 19,797 6,360,058 12,111 4,001,105 3,227 1,814,761 35,135 12,175,923

BRAVAT 2,397 193,322 5,318 635,955 6,738 884,477 14,453 1,713,754

COTTO 3,944 848,202 4,278 875,924 5,772 1,025,694 13,994 2,749,819

DURAVIT 4,019 989,012 6,565 1,370,031 2,665 515,058 13,249 2,874,102

Hafele 1,752 211,468 4,006 514,927 6,175 817,105 11,933 1,543,500

CHINA BRAND 7,413 837,424 26 2,960 7,439 840,384

TOTO 2,609 931,010 1,076 688,106 1,885 920,180 5,570 2,539,296

NO BRAND 3,551 672,061 866 155,518 582 198,705 4,999 1,026,283

CAESAR 4,817 502,444 4,817 502,444

AMERICAN STAN 616 123,165 2,541 486,724 1,373 242,068 4,530 851,957

KOCT 326 37,115 2,759 314,607 3,085 351,722

CARANO 2,657 233,134 2,657 233,134

Innoci 698 94,434 1,079 150,875 872 113,666 2,649 358,975

Grohe 2,063 593,775 202 54,813 284 74,971 2,549 723,559

Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd)

BRAND 2019 2019 2020 2020 2021 2021 3 year 3 year

Closed Couple 13,481 1,559,674 12,021 1,191,421 6,684 843,457 32,186 3,594,551

COTTO 5,366 539,090 4,013 381,365 1,732 214,500 11,111 1,134,955

AMERICAN STAN 580 54,499 5,590 518,980 2,329 212,795 8,499 786,274

KOHLER 4,577 604,170 415 72,983 381 52,107 5,373 729,260

DURAVIT 797 107,344 1,104 107,643 1,400 147,510 3,301 362,498

NOBRAND 905 126,143 735 83,339 106 14,601 1,746 224,084

Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd)

BRAND 2019 2019 2020 2020 2021 2021 3 year 3 year

Counter Basin 14,410 2,376,672 14,283 1,802,145 13,870 1,948,713 42,563 6,127,530

KOHLER 7,584 1,383,623 7,529 977,837 7,121 968,520 22,234 3,329,981

DURAVIT 1,362 202,300 3,440 409,388 3,015 320,061 7,817 931,749

Grohe 1,831 145,127 1,052 85,921 133 17,535 3,016 248,584

TOTO 854 75,151 625 50,518 704 60,774 2,183 186,443

COTTO 621 57,932 513 41,936 735 63,163 1,869 163,031

NOBRAND 1,033 238,830 257 33,616 111 24,917 1,401 297,363

VILLEROY&BOCH 612 176,260 612 176,260Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd) Quantity Value (Usd)

BRAND 2019 2019 2020 2020 2021 2021 3 year 3 year

Wall Hung Toilet 8,818 1,706,035 4,789 1,231,302 5,795 1,305,022 19,402 4,242,359

TOTO 2,417 216,713 1,114 114,837 1,988 183,315 5,519 514,865

DURAVIT 1,198 266,191 873 228,677 1,060 249,595 3,131 744,462

CATALANO 2,313 350,369 27 10,928 30 17,128 2,370 378,425

Grohe 778 137,763 350 73,765 422 61,563 1,550 273,091

COTTO 788 98,934 516 84,289 24 6,980 1,328 190,203

VILLEROYBOCH 138 54,889 871 194,491 1,009 249,380

Galatea 747 272,310 747 272,310

KOHLER 321 344,119 149 241,168 112 185,460 582 770,748

NO BRAND 116 46,840 233 115,456 159 40,396 508 202,692

BRAVAT 253 20,076 156 12,393 42 3,896 451 36,365

s o u r c e :

V i e t n a m

i m p o r t d a t a o f s a n i t a r y w a r e s i n

U n i t q u a n t i t y

U n i t v a l u e

:

U s d

p i e c e s

:

B e s t s e l l e r

K o h l e r : K-3722T-0
3 , 4 8 2 p c s / y e a r
ÅExquisite design,is the first choice of5-star

hotels
ÅClass5singleexhaustsystem(4.8L)
ÅThesmoothbodydesignmakesit easyto
cleanthe toilet
ÅFloorexit center:305mm

B r a v a t : C21131XUW-3A-ENG
3 , 7 7 0 p c s / y e a r
ÅOnepiecetoilet
Å675x365x765mm
Å3 / 6LDualFlush
ÅRough-in: S-trap 305mm
ÅJetSiphonic
ÅWDICisternMechanism
ÅSlimUFSoft-close Seat&cove

K o h l e r : K-5373T-0

1 , 3 1 7 p c s / y e a r
ÅCeramic
ÅNohosehole
ÅGowith spilldrain
ÅSize:575* 410mm

C a t a l a n o : ZERO55 
VS5500/5SCSTP00

4 , 0 0 0 p c s / y e a r
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Brand

Quantity

2019

Value (Usd)

2019

Quantity

2020

Value (Usd)

2020

Quantity

2021

Value (Usd)

2021

Quantity

3 year

Value (Usd)

3 year

Bath&Shower 169,387 99,248 127,751 21,064,182 11,096,601 12,031,397 396,386 44,192,181

GROHE 19,503 13,365 12,985 2,807,041 1,708,248 1,672,147 45,853 6,187,436

TOTO 23,472 12,033 10,136 3,146,574 1,357,134 1,251,620 45,641 5,755,328

NO BRAND 18,562 9,628 14,158 2,226,597 778,688 717,421 42,348 3,722,706

AmericanStandard 11,890 6,913 13,636 1,170,730 662,110 1,314,106 32,439 3,146,946

INAX 8,676 7,716 10,974 703,704 677,016 964,552 27,366 2,345,273

KOHLER 13,410 6,108 5,686 4,199,898 1,879,075 1,387,109 25,204 7,466,082

HANSGROHE 7,120 2,255 3,164 1,377,521 587,640 657,236 12,539 2,622,397

D&K 1,872 2,066 3,963 102,608 114,345 228,541 7,901 445,494

BRAVAT 975 2,394 3,456 84,710 224,873 309,707 6,825 619,290

Brand

Quantity

2019

Value (Usd)

2019

Quantity

2020

Value (Usd)

2020

Quantity

2021

Value (Usd)

2021

Quantity

3 year

Value (Usd)

3 year

Kitchen Faucet 27,911 1,898,535 22,399 1,579,009 107,583 5,407,243 157,893 8,884,786

HAFELE 1,955 115,665 3,242 202,496 5,917 365,368 11,114 683,529

TOTO 5,256 351,134 2,139 109,217 1,798 87,992 9,193 548,343

Malloca 3,186 167,061 5,766 291,508 8,952 458,569

INAX 3,169 186,243 1,019 62,866 4,686 268,400 8,874 517,508

Argo 4,238 265,512 1,571 120,267 2,333 167,855 8,142 553,635

HANSGROHE 1,437 153,563 1,945 215,796 1,984 187,529 5,366 556,889

BLANCO 1,314 148,262 953 112,138 1,578 121,209 3,845 381,609

Grohe 1,218 81,189 1,306 86,846 470 70,936 2,994 238,971

American Standard 1,336 69,694 582 30,649 952 47,574 2,870 147,917

NO BRAND 2,127 132,577 374 24,072 333 24,595 2,834 181,244

KOHLER 217 31,219 268 50,515 734 127,476 1,219 209,210

MOEN 184 15,821 720 42,702 278 38,554 1,182 97,078

Daros 1,100 55,670 3 196 1,103 55,867

Amy 352 17,910 404 20,323 296 14,145 1,052 52,378

HCG 136 9,435 400 28,351 484 36,391 1,020 74,177

Brand

Quantity

2019

Value (Usd)

2019

Quantity

2020

Value (Usd)

2020

Quantity

2021

Value (Usd)

2021

Quantity

3 year

Value (Usd)

3 year

BasinFaucet 138,133 10,912,522 90,685 8,928,690 100,022 7,548,569 328,840 27,389,781

GROHE 21,903 1,691,021 18,712 1,586,709 13,662 1,063,541 54,277 4,341,270

KOHLER 20,229 2,660,805 9,772 1,518,754 12,082 1,633,175 42,083 5,812,734

INAX 12,859 583,300 6,188 330,128 7,248 405,712 26,295 1,319,140

NO BRAND 7,232 506,853 7,361 1,685,441 11,260 564,676 25,853 2,756,970

TOTO 10,631 735,301 6,345 457,464 6,373 466,770 23,349 1,659,535

HANSGROHE 10,398 1,094,685 5,554 709,825 6,155 497,521 22,107 2,302,032

CAESAR 9,448 435,526 4,617 217,699 6,140 327,875 20,205 981,100

BRAVAT 6,796 585,207 4,298 298,848 6,229 404,494 17,323 1,288,548

AmericanStandard 5,174 280,222 3,802 167,316 5,227 243,692 14,203 691,229

INNOCI 6,329 295,334 1,721 136,331 1,004 56,218 9,054 487,883

COTTO 1,959 121,378 1,837 110,644 1,879 137,948 5,675 369,970

HAFELE 1,536 167,861 588 40,770 2,990 222,601 5,114 431,231

ITALISA 221 18,213 4,240 250,402 4,461 268,614

GORENJE 2,004 89,301 1,370 60,296 3,374 149,598

s o u r c e :

V i e t n a m

i m p o r t d a t a o f s a n i t a r y w a r e s i n

U n i t q u a n t i t y

U n i t v a l u e

:

U s d

p i e c e s

:

B e s t s e l l e r
G r o h e : LineareNewS-Size 
32114001

5 , 8 5 7 p c s / y e a r
ÅWaterpressure: 0.05MPa~0.75MPa
ÅTheamountof waterdischarged:5.7liters
/ min
ÅMaterial:DongThau
ÅHighquality Cr/ Ni coating
ÅSolidinner structureHighstrengthceramic

controlvalve

G r o h e : 34567000

5 , 8 8 5 p c s / y e a r
ÅMaterial:ChromedcopperChromiumcolor
ÅOrigin:Germany
ÅWashingmode:Hotandcold
ÅType:WallMount
ÅWaterpressure:0.05MPa~0.75MPa
ÅTheamountof waterusedis2.5L/ min
ÅTechnologyproductionTechnologyEurope

H a f e l e : TITUSHT-G280
2 , 5 4 6 p c s / y e a r
ÅThenozzleiselongated,for highefficiency
andeaseof use.- Thenozzle iseasyto clean
andpreventsclogging- Minimizesplashing,
helpingto savewater- Manufacturedby the
monolithiccastingmethod,the producthas
highdurabilityandcertainty.- Thefaucet
canbeusedfor both hot andcoldwater-
Splitceramicplate ismadein Europe,high
corrosionresistancehelpsthe handleto
movesmoothlyand minimizesthe leakage
of faucethead.



I V. PRO M OT I O N : W H O a r e o u r Ta r g e t c u s t o m e r s?

Group 1 (B2B):

Professional architects and interior 

designers (40%).

Group 2 (B2B):

Project Developers (40%)

Group 3 (B2C):

Retailers

high-end consumers (20%)

+ 20 locations and more+ 3000 more+ 2000 more

Our connections with top 

architecture and design companies 

as below:

Our connections with top developers

and contractors in Vietnam.
Our current retail places and 

potential partners selling to 

end-consumers.



I V. PRO M OT I O N : W H ERE t o f i n d t h e m ?

Group 1 (B2B):

Professional architects and interior 

designers (40%).

Group 2 (B2B):

Project Developers (40%)

Group 3 (B2C):

Retailers

high-end consumers (20%)

Approaching architecture and design 

companies through specialized 

groups , events, seminars.

Approaching Project developers 

through sponsoring and display at 

big events for top developers.

Public relations through 

high-end magazines for 

top consumers and

digital, content marketing.






