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Elegance & Solution
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MINH DUC

Elegance & Solution

PHANTICHTHT Rh~ NI “NAM
ThibYgp,h O khHoriggh Anil hibYgp,hKi phdongb YpT b Ywan otih Ett | ¢ Xq
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Thi tredng cao cap

Nha riéng, biét thw danh cho doanh nhéan, quan chtrc chu chét
Khéch san, cdn hé 4 dén 5 sao do nuéc ngoai dau tw

San pham nhap khau tir cac cong ty Chau Au trén thé gioi

Thi trwdng trung cap

Nha & khu trung tam, biét thu lién ké trong khu dé thi 3 dén 4 sao
San pham nhap khau tir cac cong ty Chau Au hodc céng ty Chau A,
céng ty Viét Nam dat tiéu chuan Chau Au

MINH DUC

Elegance & Solution

Thi trwong cap thap
Chung cw, nha nho
San pham lién doanh va san xuéat dai tra trong nuéc
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DESIGNED FOR EVERY DAY
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KHACH SANNHILTON HA NOI

MINH DUC AT h ibfjphongt dum
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KHACH SANNMARRIOTT HA NOI|

MINH DUC AV dtt ®ganh n €, ¢ n BDPE
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D TRUNGTAMH, NGHQU GIA

AThungn €, &@nt € bhagc fF u
MINH DUC ABanc Fwmeot € naNHh h Bknl

Elegance & Solution
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D THAP TAI CHINH BITEXCO
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TOA NHA KEANGNAM HA N, LANDMARK TOWER
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HYATT REGENCY RESORT & SPA

MINH DUC AT hib/ot/]p
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D VINPEARL DANANG RESORT & RESIDENCES
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MINH DUC

Elegance & Solution

LONH GHOY T n . SNi® X UKINHDOANH C_. ACONG TY

1. Kinh doanh trang t h ib/phong v sinh, phongt dum

-S v sinh: Ban ¢ ¥ Bidet, Lavabo.

-B” h dimassage, B h mh € ng.

- VOi Lavabo, Voi Sen, Voi bidet, Voit L, ng é

-Cac | oplh ki ‘trang phongt doma, sinh: G€hnug’, nl, Wy, L Wa béng, L W i bly ,
thanh treo k h £ may x bltyc, s bltpy, h = yaphongt L' ngé.

2. ST nx u bkinh doanh t _Lavabo, t _b J]pg u f Bar, ban g h J]
phong t nt, h ib/jnhab /] p

-Cacl otdLavabo,t b JJm.u fosrv dh bl MRC, MDF, G, t nhién,Veneer é
-Thib/ptge” n.l Unbh]p_1o6n€, n g, hurkigdyc h 4u a&dic h d.u ,
-Cac| oplh kienchonhab /K L WatLl o ¢~ & ,treol noxdad& t.h, t,

3.S[ m u bkinhdoanh,L"g.n_ ti h gli € t_pghongng.
-Gi € hdgFgi € ng

-T_.qg u fao

-Cécl oplhhki tn I8d@ Wavat,treoqu fan,h k ®o é
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Elegance & Solution

T |T R™ NBANHANG S 4 NK U VA KINH DOANH 2018- 2022
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MINH DUC

Elegance & Solution
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MINH DUC

Elegance & Solution

KHUV- KHACHHANG T R" NiGl q2018- 2022

Khu virc mi#n Trung, Khu vyre mi&n Nam,
1% 3%

Khu vyre cdn Ha Noi,
4%

Mién nui phia Bic,
8%

Khu vire Déng Bic,
11%

20.73%
13.44%
11.74%
11.03%
6.98%
5.61%
5.14%
5.04%
4.67%
4.64%
3.73%
3.33%
3.19%
0.51%
0.18%
0.03%
I
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- Khdong p h Oxicung c 'Ep h ibYat



nyN CUNGCr P
n" G, NHx RHf U

&

ELEGANZ

poggen
pohl

PHAN
ANH

bellauita

LUXURY

LANDA STUDO

ide/

nnnnnnnnnnnnnnnnnnnnn

sssssssssssssssssss

CDC HOME DESIGN CENTER
by CACDONG

EuroStyle

-TBphungc hy Yd a ¢ licungc 'Ep tn oti h ieh Bkph "Yu
-CocAMawetlit hikibpant h iterxm dnXxong trinh

-Céng wi pngoait h ik Yt
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RITAVD.

Q VIETCERAMICS:

S/S INTERIOR h@‘

Ban n hi Xm0 h @ hang hda trong cung 1 khéng gian
t r by
M"™ nywhhang héan h Bkph Yruh ‘Eatg ~ ¢ h

CéOnhimgugnxu Etc 0Banghdat r hayggays O
n h ‘'l Imi cho khach hang.

Ch tinh khoa h y:/iet ceramic, Hung Tuy ban 1 vién

g crhBEtM 6 nag” nlhks Ap h 'Yimi h A mh Bkph "tao

c 'E@ gayc A miac khéngrdrang, m” clh’. c

M6 hinh vat r  hbaygtrang tri khong L~ & Y b conceptt *~ o
xuh~ pntg’,teend ma c htir  bagran h shop L' (ban,

c h™ ta tbanh Showroom caoc Ep

Daohi kemb gi i lcungc Epang hbéa, khbng cho
khach hangt r fAg h i hing hdacaoc Ep

Tinhk Yrnnd 0aac L® ~w may v padac KTS la khdong cé
hoMch cahé hnehgyénnghi €p.
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L- T Hey NHRANH

1 Th “"hig®)ON®huwNG@ént tor aompdawlicungc EPHI BT P Hi
KI GMHONGTI MTHI BBPHIKI GMHONGBTPNE TH: DTwdHt Yaul ai

2 ThibYop,h ki d4am h wmang!| p od,uytintrént htor drhgri . @Cacph ki &r
tituc h u Ghéu Au chuyénb i ®akhéngp h Af wmtrongn~ pnéoc | ncg.

3 Daohll 0caoc Epaog 1 nT v En h ik Wk AlpMb A banh b A ti chuyén
nghi €p

4 Nhamayhi €1 quytrinhk M h ulBtwtiéuc h u Wa, s Ax u Et ngdiv pd h 'Et
|~ wcag

5 nMbi €étmn quan h ésdus A pdac KTS n Atii Ycnogd i &ldam, cac h ornhém,
caict r a@n B yeytint Vii 8am: Ki Ymc, XayDOn ¢kt h u .Brt , wlt § ngha
la Cong ty hang L 'l wong nganh.

6 CO ShowroomEnt~ wh ¢Ha N o.i
7 CoOh & hntttgec huWkan!| O a ¢ khanghdacaoc Ep .
8 CoOkinhnghildumt sdmv i & pcacl ni nt $rgoai
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RELATE MARKET OVERVIEW

Projectbackground:

- As per the World Bank,V i e t npapulétisn reached about 99 million in 2021
- Population is expected to expandto 120 million before moderating around 2050.

- Thereis an emerging A currently accounting for 13% of the population but expected
to reach 26% by 2026

-Vi et n acondmy continues supported by robust and

- Aninclusive growth that averaged per annum during 201462020.

- During 2020, the industry and construction sector and the service sector went up by 8.9% and 7%
respectively, together contributing around 91%to the economy.
- Predict after the covid 2019 epidemic the construction works to freeze and need a supply of

to rebuild.
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RELATE MARKET OVERVIEW

Projectbackground:

Market Residential Construction New Housing

Due to legislative changes, which have resulted in increased foreign investment, the Viethamese
real estate market has been showing signs of sustained recovery since 2015, and the growth
continued in 2018 in tandem with remarkable economic growth the country achieved during the

year.

According to CBRE,a real estate research firm, around 60,000 new apartment units were
completed and launched during 2022 in Hanoi and Ho Chi Minh City together

Construction has also been growing at a good rate in the countryside and rural areas with the
economy doing well and per capita income of the people.

The year 2022 looks positive for new housing residential

New housing demand is still expected to be strong in tandem with supply.
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|. RELATE MARKET OVERVIEW

Projectbackground:

1.6 New Dwelling Construction
VN - NEW DWELLING COMPLETIONS : HISTORICAL AND FORECASTS ('000 UNITS)

NEW DWELLING COMPLETIONS
700
600
500
)
=
= 400
o
=]
= [ Multi Family Dwelling Completions (000)
g 300 Il single Family Dwelling Completions (000)
S
>
200
100 -
0 ‘ '
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Year
Value |% change % change Total | Year
Category Data 2005 2006 2007 (2008 2009 2010 2011 2012 2013 (2014 2015 2016 | 2018 2019 2000 2021 2022 2023
Multi Family Dweling Completions (000) ~ Value | 19230 198,10 20420 210.90| 212.70 219.50| 231.40 238.00 248.30| 253.70| 267.50 281.80 300.10| 320,56 339.83) 360.26 381,89 404.83 429.21
% change \ - 3.02%| 3.08%  3.28% 0.85% 3.20%| 5.42%| 2.85% 4.33%| 2.17%| 544%  5.35% 6.49% 6.82%| 6.01% 6.01% 6.00%| 6.00% 6.02%
Single Family Dweling Completions (000)  Value | 10290 105.90 110,40 113.10 114.60 117.70| 122.20) 12540 129.70) 133.00, 138.80, 14470 153,10 162,34 171,97 182.24 193.21 204.87 217.29
% change \ - 2.92%| 4.25% 2.45% 1.33% | 271%| 3.82%| 2.62% 3.43%| 2.54%  4.36% 4.25%  5.81% 6.04%| 5.93% 5.97% 6.02%| 6.04% 6.06%
Grand Total Value | 295.20| 304.00| 314.60 32400 327.30| 337.20| 353.60| 363.40 378.00| 386.70| 406,30 426,50 453.20 482.90| 51180 54250 575.10| 609.70  646.50
% change Total | - 2.98%| 3.49%  2.99% 1.02%  3.02%| 4.86%| 277% 4.02%| 2.30%  5.07% 4.97% 6.26% 6.55%  5.98% 6.00% 6.01%| 6.02% 6.04%

Source: BRG based on EUROCONSTRUCT.
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RELATE MARKET OVERVIEW

Projectbackground:

Competitor

The distribution structure for bathroom products in Vietnam is traditional, with independent
wholesalers,dealers and retailers still the mainstay of the market. The unorganised wholesalersare
localised and fragmented, with few national level players.

Feasible for bathroom manufacturing companies to invest in project management in terms of
labour and installation. Distribution is also carried out by numerous multi-brand trading
companies that have distribution centres in the north, south and central parts of the country.
Thesecompanies have tie-ups with manufacturers and

Retailers. Although salesvolumes are not large at the individual level, collectively these trading
companies form an important part of the value chain.

Amongst the bathroom brands, INAX has the largest distribution network. There is stiff
competition between distributors, sometimes resulting in pricing wars and the cutting of profit
margins.
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RELATE MARKET OVERVIEW
(Product):

Since 2000, the Vietnamese sanitary ware market has seen tremendous growth, mostly due to rising
disposable incomes and increasing hygiene standards, as well as increasing sanitation levels 8 which

directly affect demand for (WCs)and in Vietnamese households.

The sanitary ware market, in the product portfolio of the main players in the market mainly consists of
ceramic sanitary ware, which includes washbasins, WCs, pedestals, cisterns, urinals, shower trays and

bidets.

The vast majority of WCssold per annum are the 2-piece toilets, becausethey are more affordable than

1-piece water closets and are also more easilyreplaced, or repaired, in the caseof faulty cisterns.

Wall hung WCsare also available,and usually used in conjugation with a concealed cistern.

In recent times new products in sanitary ware, such as concealed cisterns and \Wall hung WCs have
been made available in the market. These still remain very niche products, with concealed cisterns
being used in under 5% of all WCsand salesvolumes of bidets being lessthan 1,000 per annum. These

products are currently being used only in luxury hotels and upper classhomes.
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SIZE - RELATE MARKET OVERVIEW

source: import data of sanitary wares in Vietnam

Unit quantity
Unit value

sanitary category

above60usd
OnePiece
ClosedCouple
CounterBasin
SemiCounterBasin
SmartToilet
SquafToilet
UnderCounteBasin
Wall HungToilet
Wall hungBasin
Grand Total

faucetcategory

above30usd
BasinFaucet
Bath&Shower
BathtubShower
Kitchen Faucet
HygieneSpray
Grand Total

b

Quantity
2019
59,614
13,481
14,410
1,286
707
103
2,389
8,818
1,217
102,025

Quantity
2019
138,133
169,387
11,838
27,911
6,813
354,082"

pieces
Usd

Value (Usd)
2019
13,103,235
1,559,674
2,376,672
217,777
549,096
23,888
298,633
1,706,035
193,169
20,028,179

Value (Usd)
2019
10,990,841
21,217,874
3,008,855
1,912,701
323,302

37453573

Quantity
2020
48,108
12,021
14,283
160
2,901
338
322
4,789
1,184
84,106

Quantity
2020
90,685
99,248
5,590
22,399
1,601
219,523"

Value (Usd)
2020
10,557,712
1,191,421
1,802,145
17,102
2,056,248
57,497
74,398
1,231,302
207,211
17,195,035

Value (Usd)
2020
8,980,668
11,165,699
1,583,718
1,588,109
80,855
23,399,051

Quantity  Value (Usd)
2021 2021
43,014 8,252,045
6,684 843,457
13,870 1,948,713

75 8,384
3,357 2,172,218
591 69,376
709 97,588
5,795 1,305,022
469 91,815

74,564 14,788,618

Quantity  Value (Usd)
2021 2021
100,022 7,493,258
127,751 11,944,519
9,223 2,372,756
107,583 5,374,730
984 64,095
345563 27,249,359

Quantity  Value (Usd)
3 year 3year
150,736 31,912,992
32,186 3,594,551
42,563 6,127,530
1,521 243,264
6,965 4,777,562
1,032 150,761
3,420 470,618
19,402 4,242,359
2,870 492,195
260,695 52,011,833

Quantity Value (Usd)

3year 3 year
328,840 27,464,768
396,386 44,328,092

26,651 6,965,330
157,893 8,875,541
9,398 468,253

919,168 88,101,983
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|. SIZE

BRAND

One Piece
KOHLER
BRAVAT
COTTO
DURAVIT
Hafele
CHINA BRAND
TOTO
NO BRAND
CAESAR
AMERICAN STAN
KOCT
CARANO
Innoci
Grohe

BRAND

Closed Couple
COTTO
AMERICAN STAN
KOHLER
DURAVIT
NOBRAND

BRAND
Counter Basin
KOHLER
DURAVIT

Grohe
TOTO
COTTO
NO BRAND

BRAND

Wall Hung Toilet
TOTO
DURAVIT
CATALANO
Grohe
COTTO
VILLEROYBOCH
Galatea
KOHLER
NO BRAND
BRAVAT

SANITARY -

Quantity Value (Usd)

2019 2019
59,614 13,103,235
19,797 6,360,058

2,397 193,322
3,944 848,202
4,019 989,012
1,752 211,468
7,413 837,424
2,609 931,010
3,551 672,061

616 123,165

326 37,115
2,657 233,134

698 94,434
2,063 593,775

Quantity  Value (Usd)
2019 2019
13,481 1,559,674
5,366 539,090
580 54,499
4,577 604,170
797 107,344
905 126,143
Quantity  Value (Usd)

2019 2019

14,410 2,376,672
7,584 1,383,623
1,362 202,300
1,831 145,127
854 75,151
621 57,932
1,033 238,830
Quantity  Value (Usd)
2019 2019

8,818 1,706,035

2,417 216,713
1,198 266,191
2,313 350,369
778 137,763

788 98,934

138 54,889

321 344,119

116 46,840

253 20,076

Quantity
2020
48,108
12,111
5,318
4,278
6,565
4,006
26
1,076
866

2,541
2,759

1,079
202

Quantity
2020
12,021
4,013
5,590
415
1,104
735
Quantity
2020
14,283
7,529
3,440
1,052
625
513
257
Quantity
2020
4,789
1,114
873
27
350
516
871

149
233
156

RELATE MARKET OVERVIEW

Value (Usd)
2020
10,557,712
4,001,105
635,955
875,924
1,370,031
514,927
2,960
688,106
155,518

486,724
314,607

150,875
54,813

Value (Usd)
2020
1,191,421
381,365
518,980
72,983
107,643
83,339
Value (Usd)
2020
1,802,145
977,837
409,388
85,921
50,518
41,936
33,616
Value (Usd)
2020
1,231,302
114,837
228,677
10,928
73,765
84,289
194,491

241,168
115,456
12,393

Quantity
2021
43,014
3,227
6,738
5,772
2,665
6,175

1,885

582
4,817
1,373

872
284

Quantity
2021
6,684
1,732
2,329
381
1,400
106
Quantity
2021
13,870
7,121
3,015
133
704
735
111
Quantity
2021
5,795
1,988
1,060
30
422
24

747
112
159
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Value (Usd)
2021
8,252,045
1,814,761
884,477
1,025,694
515,058
817,105

920,180
198,705
502,444
242,068

113,666
74,971

Value (Usd)
2021
843,457
214,500
212,795
52,107
147,510
14,601
Value (Usd)
2021
1,948,713
968,520
320,061
17,535
60,774
63,163
24,917
Value (Usd)
2021
1,305,022
183,315
249,595
17,128
61,563
6,980

272,310
185,460
40,396
3,896

Quantity
3 year
150,736
35,135
14,453
13,994
13,249
11,933
7,439
5,570
4,999
4,817
4,530
3,085
2,657
2,649
2,549

Quantity
3year
32,186
11,111
8,499
5,373
3,301
1,746
Quantity
3year
42,563
22,234
7,817
3,016
2,183
1,869
1,401
Quantity
3year
19,402
5,519
3,131
2,370
1,550
1,328
1,009
747
582
508
451

Value (Usd)
3year
31,912,992
12,175,923
1,713,754
2,749,819
2,874,102
1,543,500
840,384
2,539,296
1,026,283
502,444
851,957
351,722
233,134
358,975
723,559

Value (Usd)
3year
3,594,551
1,134,955
786,274
729,260
362,498
224,084
Value (Usd)
3year
6,127,530
3,329,981
931,749
248,584
186,443
163,031
297,363
Value (Usd)
3 year
4,242,359
514,865
744,462
378,425
273,091
190,203
249,380
272,310
770,748
202,692
36,365

Best seller

Kohler:K3722F0
3,482 pcs/year

AExquisitedesign,isthe first choice of5-star
hotels

AClas$ singleexhaustsystem(4.8L)
AThesmoothbody designmakesit easyto
cleanthe toilet

AFloorexitcenter:305mm

- Bravat:C21131XUWBAENG
3,770 pcs/year

AOnepiecetoilet
A675x365x765mm

A3/ 6LDualFlush

ARoughin: Strap 305mm
AdetSiphonic
AWDICisternMechanism
ASlimUFSoftcloseSeat&cove

Kohler :K5373F0
1,317 pcs/year

‘ ACeramic
ANohosehole
AGowith spilldrain
ASize575* 410mm

Catalano:ZERG5
VS5500/5SCSTP00
4,000 pcs/ year

-

source: data of sanitary wares in

Vietnam

import

Unit
Unit

pieces
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|. SIZE FAUCET

Brand

BasinFaucet
GROHE
KOHLER
INAX

NO BRAND
TOTO
HANSGROHE
CAESAR
BRAVAT
AmericanStandard
INNOCI
COTTO
HAFELE
ITALISA
GORENJE

Brand
Bath&Shower
GROHE
TOTO
NO BRAND
American Standard
INAX
KOHLER
HANSGROHE
D&K
BRAVAT

Brand
Kitchen Faucet
HAFELE
TOTO
Malloca
INAX
Argo
HANSGROHE
BLANCO
Grohe
American Standard
NO BRAND
KOHLER
MOEN
Daros
Amy
HCG

Quantity

2019

138,133
21,903
20,229
12,859

7,232
10,631
10,398

9,448

6,796

5,174

6,329

1,959

1,536

Quantity
2019
169,387
19,503
23,472
18,562
11,890
8,676
13,410
7,120
1,872
975
Quantity
2019
27,911
1,955
5,256

3,169
4,238
1,437
1,314
1,218
1,336
2,127
217
184
1,100
352
136

Value (Usd)

2019
10,912,522
1,691,021
2,660,805
583,300
506,853
735,301
1,094,685
435,526
585,207
280,222
295,334
121,378
167,861

Value (Usd)
2019
99,248
13,365
12,033
9,628
6,913
7,716
6,108
2,255
2,066
2,394
Value (Usd)
2019
1,898,535
115,665
351,134

186,243
265,512
153,563
148,262
81,189
69,694
132,577
31,219
15,821
55,670
17,910
9,435

- RELATE MARKET OVERVIEW

Quantity
2020
90,685
18,712
9,772
6,188
7,361
6,345
5,554
4,617
4,298
3,802
1,721
1,837
588
221
2,004

Quantity
2020

127,751
12,985
10,136
14,158
13,636
10,974
5,686
3,164
3,963
3,456
Quantity
2020
22,399
3,242
2,139
3,186
1,019
1,571
1,945
953
1,306
582

374

268

720

3

404
400

Value (Usd) Quantity
2020 2021
8,928,690 100,022
1,586,709 13,662
1,518,754 12,082
330,128 7,248
1,685,441 11,260
457,464 6,373
709,825 6,155
217,699 6,140
298,848 6,229
167,316 5,227
136,331 1,004
110,644 1,879
40,770 2,990
18,213 4,240
89,301 1,370
Value (Usd) Quantity
2020 2021
21,064,182 11,096,601
2,807,041 1,708,248
3,146,574 1,357,134
2,226,597 778,688
1,170,730 662,110
703,704 677,016
4,199,898 1,879,075
1,377,521 587,640
102,608 114,345
84,710 224,873
Value (Usd) Quantity
2020 2021
1,579,009 107,583
202,496 5,917
109,217 1,798
167,061 5,766
62,866 4,686
120,267 2,333
215,796 1,984
112,138 1,578
86,846 470
30,649 952
24,072 333
50,515 734
42,702 278
196
20,323 296
28,351 484

Value (Usd)  Quantity
2021 3year
7,548,569 328,840
1,063,541 54,277
1,633,175 42,083
405,712 26,295
564,676 25,853
466,770 23,349
497,521 22,107
327,875 20,205
404,494 17,323
243,692 14,203
56,218 9,054
137,948 5,675
222,601 5,114
250,402 4,461
60,296 3,374
Value (Usd)  Quantity
2021 3year
12,031,397 396,386
1,672,147 45,853
1,251,620 45,641
717,421 42,348
1,314,106 32,439
964,552 27,366
1,387,109 25,204
657,236 12,539
228,541 7,901
309,707 6,825
Value (Usd) Quantity
2021 3 year
5,407,243 157,893
365,368 11,114
87,992 9,193
291,508 8,952
268,400 8,874
167,855 8,142
187,529 5,366
121,209 3,845
70,936 2,994
47,574 2,870
24,595 2,834
127,476 1,219
38,554 1,182
1,103
14,145 1,052
36,391 1,020

Value (Usd)
3year
27,389,781
4,341,270
5,812,734
1,319,140
2,756,970
1,659,535
2,302,032
981,100
1,288,548
691,229
487,883
369,970
431,231
268,614
149,598

Value (Usd)
3year
44,192,181
6,187,436
5,755,328
3,722,706
3,146,946
2,345,273
7,466,082
2,622,397
445,494
619,290
Value (Usd)
3 year
8,884,786
683,529
548,343
458,569
517,508
553,635
556,889
381,609
238,971
147,917
181,244
209,210
97,078
55,867
52,378
74,177

Best seller
L
—
|

source: import

Vietnam

Unit
Unit

qguantity
value

data of

Gr o h e: LineareNew SSize

32114001

5,857 pcs/year

Awaterpressure: 0.08Pa~0.75MPa
ATheamountof water discharged5.7liters

/ min

AMaterial: DongThau
AHighquality Cv Nicoating

ASolidinner structureHighstrengthceramic

controlvalve

Grohe:34567000
5,885 pcs/year

AMaterial: ChromectopperChromiumcolor

AOrigin:Germany

AWashingmode:Hotandcold

AType:WallMount

Awaterpressure0.05MPa-0.75MPa
ATheamountof waterusedis 2.5L/ min
ATechnologyroductionTechnologyEurope

Hafele: TITUSHTG280

2,546 pcs/year

AThenozzleiselongated,for highefficiency
andeaseof use: Thenozzleis easyto clean
andpreventsclogging Minimizesplashing,
helpingto savewater- Manufacturedby the
monolithic castingmethod,the producthas
highdurability andcertainty - Thefaucet
canbe usedfor both hot andcoldwater-
Splitceramicplate ismadein Europe high
corrosionresistancehelpsthe handleto
movesmoothlyand minimizeshe leakage

of faucethead.

Usd

sanitary wares i

pieces

n
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IV.PROMOTION: WHO are our Target customers?

N

Group 1 (B2B):
Professional architects and interior
designers (40%).

St
A

Group 2 (B2B):
Project Developers (40%)

258

Group 3 (B2C):
Retailers
high-end consumers (20%)

Our connections with top
architecture and design companies
as below:

MIA
HML

HMLARCHITECTURE

DE-SO

Asia

architects  planners

DO0concept

difference B distinction

+ 2000 more

Our connections with top developers
and contractors in Vietnam.

Vllgup (CZTE@ONs
&« e

TAN HOANG MINH HOABINH
GROUP

Ricons

FECON

e

ecoparke DELTA

+ 3000 more

Our current retail places and
potential partners selling to
end-consumers.

+ 20 locations and more




IV.PROMOTION: WHERE to find them?

Group 1 (B2B):
Professional architects and interior
designers (40%).

Group 2 (B2B):
Project Developers (40%)

Group 3 (B2C):
Retailers
high-end consumers (20%)

Approaching architecture and design
companies through specialized
groups , events, seminars.

Pz

HOI KIEN TRUC SU VIET NAM
VIETNAM INSTITUTE OF ARCHITECTS

AT CHi KIEN TRUC

TCKT.VN

l“' HOI KIEN TRUC SU VIET NAME

ASHUI'COM:

nob [

Approaching Project developers
through sponsoring and display at
big events for top developers.

BCI ASIA
e ICt

B3CI

Ho (Chi Minh ity

PropertyGuru
5| ASIA

“ | PROPERTY
4 AVARDS

Public relations through
high-end magazines for
top consumers and
digital, content marketing.




simas

BAO CAO THI TRUONG

THIET BI VE SINH CAO CAP
TAI VIET NAM

KOHLER. SODURAVIT BRAVAT GROHE







